Global Environmental Policy - 6

The present and future
of

the Environmental
Reporting

May 20, 2003
NEC
Env. Management. Div.
UGO, Ryosuke

Relation between
Global Env. Probs. and M anagement

Global Warming Resources shortage/Wast Chemicals Usage

COP3 -, -6%(2010) The basic law for PRTR Law

Revised: Energy-Saving L aw| recycling -besed Society Dioxins Law

Revised: Law for Law for recycle Directives
Global Warming (uly 1,2007)

Environmental tax/ Green procurement Law

Discharge rights

Land, grand-water pollution

Env, competitiveness

Needs from the market Law & rLguIations

echnology innovation

Dis- Volunt: .
cllsosurgompany pr%a‘{‘a% o IT revplunon
e Substituted energy

Environrriegtal consideratiors (Fuel battery, Solar, Wind,
all business a e 3R, recycle techniques|

o New materials

o - Green-procurement
o Eco-products

® 15014001, Eco-label
o “Env.Report,

e Env.accounting
®_“Company evaluation
Consumer's consciou
o Life-style change

o NGO/NPOrisin

e Eco-efficiency

Environmental 3

— Management-

Why the Environmental Reporting ?

 For Corporate
Social Responsibilityg

 Green purchasing
BtoB, Cand G

» Social evaluating
e For Corporate
Branding

Green Procurement L aw |
(enacted in April 2001)

oOutline:
1) National Government promotes to procure ESPs
and disclose the its results
2) Local Government makes efforts to procure ESPs
3) Producers provide useful information for customers’
purchasing ESPs
4) Scope: 101 products, 14 product categories

National and L ocal Governments shall consider

“environmental aspect” in selecting products.
®|mpact to NEC:

NEC's products subject to the law: )
317 products, 10 products categories

Examples) PCs, Servers, FDs, FAX, Printers, multi-purpose machines,
fluorescent light tubes, lighting equipments paper for office machines

NEC Corporation 200

[_Env. Mng. isone of IR matters |

| Environmental activities |
- .

Actively disclosing

To maintain &
e Environmental report

Disclosure through the inter net

Publicity, Cl-Promotion

Risk management

- =

Evaluation for companies

Activated Social evaluating for companies

Typical social rating for NEC of 2002

Assessor NEC's Rank Rank (2001)
Env. Mng. Level Nikkei Newspapej (2001)
Env. Branding rank (2001)
I Nikkei BP
nv. Branding surve
g Y[ consumers (2001)
Business-men (2001)
’ Tohmatsu
Env. Rating Evaluation and A
Certification
Organization TR
I Switzerland: ndustry average
Sustainability Index | sam research 58 % 38%
Social investment  |UK: c3*
research Morley fund mng
Corporate Germany +

responsibility Oekom research

* Average for sustainable business, Average of Environmental policy, activities




Increasetrend in last few years

1000
£
S 900 | @Not listed
& 800 lLlsted in Tokyo Stocks Ecchanges
s 700
[
E 600 How many
S 500 companiesarein the
B list of Tokyo Stocks
S 400
Exchanges ?
G 300
o 200
=}
= i E .
=2 0 !
1997 1998 1999 2000 2001
Year

The points of the lecture

1. The definition of the Environmental Report
2. Goals of the Environmental Reporting

3. Stakeholders for Reporting

4. Boundaries for Reporting

5. Reguirements for Reporting
(Contents of the Environmental Report)

What isthe Environmental Report ?
Environmental Report”

ﬁhe Toal \

for the Environmental Communication,

whichis systematically including
«_the palicy of company,
_activities items

_performances,
K o thefuturetargets. etc.

Requirements
for reporting

)

Refer to “the Guideline for the Environmental Report” :

by Ministry of the Environment

Guidelines for Environmental Reporting
(Including Sustainable Reportlng)

(1) Guidelinefor Environmental Reporting (Min. of ENV.)

» Requirements and creating processes’ recommendation

2) Guidelinefor Sustainability Reporting (GRI
* Triple bottom-line framework
-Economy, -Environment, -Social
» Requirements for sustainability reporting
(3) Guidelinefor Environmental Accounting
* Framework and categories for Environmental Accounting
(4) Guidelinefor

Environmental Performance Indicators (EPI)
» Categories and measurement processes for EPI

Guidelines (1), (3) and (4) are availablein Ministry of Environment Website

Goalsof Env. Reporting
(1) For Corporate Social Responsibility

« Realizing Cor porate Accountability

(2) To accelerate Environmental M anagement

* Progress of Environmental consciousness inside

« Increase of Environmental competitiveness
- Green procurements, - Development of Eco-products

» Decrease of Environmental impacts or risks

(3) Activating Environmental communication

* Promotion of Environmental activities
« Social evaluating

(4) Contribution for construction _
of sustainable Society
« Collaborations between organizations

company —company, company - NPO/NGO,
company —government, etc.

What are Stakeholders ?

| Company |— il
i" (Business o (Laws,
n Sales) A Regulations)
Stockholders . Government
Investors ,
) — P2 "3 g_& 4
.J& (Products) & - \-var
«’E 1 Q b= | (Safety) ;i
i E Inhabitants
Clients

(Environmental
Consciousness )

£l
a7

Employee

(Environmental

Customers . (Promotion) Conservation )

*
NPO/NGO




Short Practice Environment & | e —Date-
—Address
—Yourpalicy onthePnyranment
—Timeperiod | APril1,2002 | _1ageares | Your homeand Laboratory | _actionrange | ordinary lifestyle
Mar. 31,2003
Year —Energy —Paper recydle
Expense —\Water —Usad gonds
—Eood sales
Environmental ZLargets Perfarmance Evidence
aspects (Adfionitems) Adiies {Actionresilia) {Lransparency)

Global warming
(lectricity, gas, eic)

Waste management
(Recydling, reuse, etc)

Water management
(bath, laundry, cleaning)

Social contribution
and volunteer

Study of research
on Environment
(credit for

(Topics: appeal point of you environmental activities)

Boundariesfor Reporting

(1)_Spatial coverage
* Local — Domestic — Global
* Headquarter — Factories— Offices
* Main company - Subsidiaries
(2)Time-related coverage
e Every 2-yearly
e Yearly - fiscal year or business year
e Half-yearly
e Quarterly, etc.
(3)_Business coverage

« Manufacturing — Products/Services - Sales
« Supply chain

Principlesfor Environmental Reporting

Refer to the GRI-Guideline
for detail explanation about Transparency

() Framework
each concept for report
Inclusiveness
I I ]
Decisions for Quality/reliability Accessibility of
what information of reported reported
toreport information information

( how, where)

Sustainability
Context

Accuracy

Neutrality

Compar ability

|

Auditability

Requirementsfor Env. Reportingu

(1) Basic Headings )
(2) Summery of Policies, Targets and Achievements

in Environmental Conservation
(3) State of Environmental M anagement
(4) State of Activities for Reduction of Environmental Burden/

Refer totheGuideline
for Environmental
reporting of M.E.

(1)_Basic Headings
CEO’s Statement

Foundation of reporting
-Organization, Period, Division for publication, contacts
Summery of the nature of the business

(2_Summery of Policies, Targets and Achievements

in Environmental Conservation
Business policies and postur e regar ding environmental conservation
Summery of policies, targets and achievementsin environmental conservation
Summery of environmental accounting information

| Requirementsfor Env. Reporting

(3) State of Environmental M anagement
State of Environmental Management System
State of resear ch and development of technologies
for environmental conservation
and environmental-conscious products/ser vices (Df E)
State of the disclosure of environmental information
and environmental communication
State of compliance with environmental regulations
State of social contribution related to environmental

(4) State of Activities for Reduction of Environmental Burden

A complete picture of environmental burdens

- Perception and valuation of wholelife cycle of operation
State of environmental burdensand its mitigation measures

- from material/energy input

- from output of refuses

- at the upstream (purchase of products/services)

- at the downstream (providing products/ser vices)

-from transportation

- from cumulative soil contamination, land utilization

and other environmental risks

Stockholders
()

Q=
NPO/NGO

| Mediumsfor Env. Reporting |
[ Sales partners 3

Investors

SENTIR

® Eco-products
® Fair evaluation NEC ° i
«Env. Report «Eco Env. Competitiveness
® High evaluation ). Rgﬁng Eco prwgﬁe ® Activating
Env. Promotion| Enyi al| “Env, i communication
sEnv. nvironmental [ *EV,
(] Customers ~Web. Management | *EnV. Report
d_Clients 29 Web
& Producte secion [ Supplicrs
© Corporate branding| Suppliers
® Promotion * Env. Report ® Green procuremen
® Activating « Env. Promotiof «Green ® Env. Competitivenesy
communication /' « Env, Exhibition| .| T-solutions procurement | ® Activating. .
*Web - Products/ « Env. Report communication

Services| *Env, Exhibition
*Manufacturing

«Contributions “
for Society

Employee .

® Safety, reljabilit
° Eaelfa bngfp 1. Env. Report

® Activating « Env. volunteer «Inra-Net ® Education for
communication/ , . promotio < E-mail Eoo-products
. - - Educat ® Env. facilitators
{ Government .E"\LI' R':"m ® Env. education
- P ® Senseof
Compliance report environment /|
o Adivaling - cati LS. Beport A_.
mmunication | «Survey -
o Feedback 10 politicy . pojitics \ ) Employee’'s family £J

Environmental Communication Map




| Mediumsfor Env. Reporting |

Yearly summery
for outlines and topics

Providin

g timely
and fresh
information

" http:/iwww.nec.co, plecolj al

| Requirementsfor Sustainable Reporting

Category Aspects

Direct Economic Impacts |« Customers, Suppliers, Employee
« Providers of capital, Public sector

-nomic

* Materials, Water, Biodiversity

« Emissions, effluentsand waste

« Suppliers, Productsand services, Transport
« Compliance, Overall

Environmental | mpacts

Environ | Eco
-mental

Labor Practices
and Decent Work

* Employment, Labor/Management relations
 Health and safety, Diversity and opportunity
« Strategy and management, Non-discrimination
» Freedom of association and collective bargaining
« Child labor, Forced and compulsory labor

« Disciplinary practices, Security practices

« Indigenous rights

Society « Community, Bribery and corruption
« Political contributions, Competition and pricing

Social

Product Responsibility

« Customer health and safety, Products and services
« Advertising, Respect for privacy

Ref. : Report 2001 of Network for Environmental Reporti

ng

The future Reporting

Ref. : Report 2001 of Network for Environmental Reporting

Boundary
for reporting

Global
Environmental
M anagement
Society Report

Environmental
Report

Environmental + Economic
Aspects Aspects

Company

+ Social  Contents
Aspects

URL Addressesfor key Guidelines

Guidelinefor Environmental Reporting (Min. of ENV.)
http://www.env.go.jp/policy/report/h12-02/index.html (JP ver.)
http://www.env.go.jp/en/rep/index.html (EN ver.)

Guidelinefor Sustainable Reporting (GRI)
http://www.gri -fj.org/ (JP ver.)
http://www.global reporting.org/ (EN ver.)

Guiddinefor Environmental Accounting
http://www.env.go.jp/policy/kaikei/index.html

Guidelinefor
Environmental Performance Indicators (EPI)
http://www.env.go.j p/policy/j-hiroba/shihyou_g/index.html

Beattention ! ) )
Almost above, Only Japanese version available!!

Thereport theme of the lecture

Please, make a benchmark -test

for the NEC Environmental Annual Report !
(Process)

Step 1: Please, select another company’s Environmental Report,
in which you are interested for the benchmark-test.
Step 2 : Please, check the requirements of GRI Guideline
for NEC'sreport and your selection.
Step 3: Please, make a check list of benchmark -test results
for both reports and investigate the difference
between them.
Step 4 : Please, make some consideration or comments
concerning to the improvements for
“ NEC Environmental Annual Report.”

We have something to do
for the Earth
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